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Marlo Lorenz of Islip has started a 
new line of luxe home accessories. 

BY DINA 
SANTORELLI 
SPECIAL TO NEWSDAY 

Marlo Lorenz likes 
to swim against the 
current. 

At a time when 
waves of fashion and 
home furnishings 
designers are dip­
ping their toes into 
the mass and middle 
markets in an effort 
to reel in sales, 
Lorenz, whose firm, 
Thro Ltd., was, for 
nine years, a mainstay of the 
discount home store fray, is 
exploring uncharted waters ­
luxury textiles. 

Her new signature, limited 
Legendary collection, which 
hit retail shelves this fall, of­
fers plush decorative pillows 
and throws evocative of Holly­
wood fashion icons with 
names such as Marilyn, Mae 
and Raquel (first names only, 
for legal reasons). The line 
features rich velvets and silks, 
authentic Mongolian lamb, 
cashmere, leathers and faux 
leopard skin, all variously 
adorned with ostrich feathers, 
hammered metals, crystals and 
sequins and with colors rang­
ing from a neutral amphora to 
a blackberry wine and deep 
ruby. 

Lorenz, 39, who is based in 
Islip, took time to chat with 
Newsday about her new ven­
ture. 

launch Marlo Lorenz in a big 
way? 

Everything I do is influenced 
by fashion and what's going on 
on the runways. My experience 
had been in the fashion industry 
for the previous 15 years, before 
I started this. There's been a big 
return to glamour, people dress­
ing up, everybody feels good to 
dress up, and I thought, "why 
not dress up your home?" As I 
started designing with gems and 
furs and mink and cashmere, it 
was very glamorous and very 
Hollywood, so that is how we 
came up with Legendary. 

The Legendary collection is 
limited. Why? 

It's going to be in and out, 
like art for the home. It's not 
one of a kind, but you won't be 
able to reorder. You have to 
buy it now. Once it's sold out, 
it's sold out, and I'm on to the 
next collection, like fashion. 

Why veer from the low­
margin, high-volume mass 
market, where you've been 
successful? 

I just got frustrated. As a 
designer, I just kept having to 
dumb down my product and 
not use real silk or leather, and 
when you're a designer, you 
don't want to be stifled like 
that. All of a sudden, my 
throws are not coming out as I 
had envisioned them, because 
I couldn't use the fabrics or 
embellishments I wanted to 
use. And I think in the mass 
markets, the customers can't 
really appreciate the design or 
the quality, and everything , 
started to look the same, and I 
just thought it was time to 
trade up. 

That's a very daring step. 
Yes, it is. The nice thing is 

that because I have been 
selling to the mass markets 
for the last nine years, I'm in 
a financial position to work 
slowly and do it correctly, 
and sell to specialty stores, 
and build my brand in the 
right way. If I had to do it 
from the beginning, I might 
not have been in the finan­
cial position to do so, but 
now I can really put my 
heart and soul into it. 

The Legendary collection is so 
glamorous. Did you want to 
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What made you move from 
the fashion industry to home? 

My passions changed. I met 
my husband-to-be at the time, 
and then we were building a 
house together and were going 
to start a family, and all of a 
sudden, I didn't care about 
clothes anymore, I wanted to 
decorate my home, and I 
couldn't find anything that I 
could afford - I would go into 
ABC [Carpet & Home in Man­
hattan] and cry. They were a 
huge inspiration for me. And I 
said to myself, "I know what I 
want to make and how I want 
to decorate my home" - some­
thing warm but glamorous, 
homey but elegant, and I fell in 
love with building my house, 
and then I fell in love with 
designing things for my 
house." 

Does ABC Carpet & Home 
sell your new stuff now? 

They have samples, but I 
haven't actually gotten an 
order yet. That would be my 
dream. If I can say, "Marlo 
Lorenz is at ABC," then I'll be 
good. 

Marlo Lorenz' Legendary 
collection, which features approx­
imately 30 pieces that retail for 
$88 and up, is sold at Fortunoffin 
Westbury, Bay Shore Lighting 
and Home and LexiLu in Bay 
Shore, as well as 
marlolorenz.com 


