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NEW YORK-Through with "bastardizing" her design vi­
sion to meet lower price points that go along with the mass 
merchant business, Marlo Lorenz, principal designer and 
president of'l'hro Inc., has created a new subsidiary that 
will focus on high-end pillows and throws. 

The Marlo Lorenz Signature Collection represents a 
showcase for Lorenz's passion for authentic, lavish textiles 
tbataremade with high-quality, certified materials. The pil­
lows and tbrows, which will hit store shelves in fall 2007, 
will be sold exclnsively at high-end retailers in limited edi­
tions and seasonal supplies. 

The collection, whicb marks Lorenz's entrance into the 
lmury soft furnishings market, features rich velvets and 
silks, authentic Mongolian lamb, cashmere, crystals, se~ 

quins, leathers and leopard prints. "I want to keep it spe­
cial, I wantit to be exclusive," said Lorenz ofthe tbrows and 
pillows that are each named after cinematic fashion icons, 
includingMarilyn, named after Mw'i!yn Monroe, and Eliza­
beth, named after Elizabeth Taylor. 

Lorenz explained that for years she had been working to 
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keep costs down by choosing certain materials over others, 
and while it has helped to grow her bllsiness, she reached 
a point where she wWlted to be true to her original designs 
and materials of choice, "I wanted to combine glamoUl', 
drama and ornamentation, 8Jld wanted to be able to pick 
certain materials that exemplify all of that; I didn't want to 
worry about price points," Lorenz said. "That's what this 
collection is about, being true to the custome,' and mysel f." 

Lorenz will continue to create pl'Oducts under her Thro 
name for mass merchants. "It's been a great business for 
me and I'm thankJill. but I do WWlt to keep tbem sepw'ate 
and not create cheaper versions of the high-end products," 
she said. 

Kurt Bw'nw'd, a retail analyst, said the high-end market 
is crowded, but not overcrowded. "If the product is right, 
there is a likely chance at success. It takes much longer for 
the ricb to feel the effects of the mW'ket," he said. 

Lorenz, who studied at the Fashion Institute ofTechnoJ­
ogy, does understand that there are challenges associated 
with breaking into the high-end market, but Rhe believes 
her pillows and throws will stand out because they offer a 
certain type ofsophistication and style.• 

Marlo Lorenz brings the glamorous names of movie stars 
from the past to her latest collection 

Kravet to Place
 
Benjamin Moore
 
Color Cards 
In Fabric Books 
NEW YORK-Hoping to assist designers 
with matching fabric with paint, Kl'avet 
and Benjamin Moore have formed a re­
lationship that places Benjamin Moore 
color CaJ'ds in Kravet's fabric 00101' books. 

The relationship between the two 
companies also places Benjamin Moore 
designe)' color kits in all 30 of Kravet's 
showrooms across the country. "It's a 
collaboration that will allow designers 
to match Kravet fabrics and Benjamin 
Moore paints with ease811d finesse, Italso 
will bring tools and program,ning that 
helps to inspire and enhance a design pro­
fessional's creativity and productivity," 
said Scott Kravet, a principal at Kravet. 

The relationship will also bring to frui­
tion a series of design foru ms on color us­
age that will be held inside Kl'avet show­
rooms. "This is just the beginning. We're 
exploring other new and meani ngful pro­
grams we can offer together with color 
and design.our CQnllllon bond," said Dotty 
Hol'll, director ofdesign and color at Ben­
jwnin Moore. - Rosamarla Mancini 

DUST RUFFLES TO DUST 
Demolition continues on what was once 

the largest textiles mill in the country, the 
former Pillowtex-nee Fieldcrest Cannon, 

aka Cannon Mills-complex in Kannapo­

lis, N.C, Following the company's demise, 
the facility, known internally as Plant 1, 

sat dormant for several years but is now 

being demolished to make way for a re­
search center. The twin stacks, bearing 

the two famous brand names, still stand, 
bUI much of the rest of the once-massive 

textiles mill has largely been reduced to 
rubble. The brands live on In virlual real­
ity, but Chariie Cannon's sheet and towel 
machine is rapidly becoming just a faint 

memory. 


